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[bookmark: _GoBack]Some of the companies that deal with burgers in the United States of America are McDonald's, Culver’s, In-N-Out Burger, Carl’s Jr., and Five Guys. 
McDonald’s sales: $21.08 billion.
Culver’s sales: $1.7 billion.
Five Guy’s sales: $1.6 billion.
Carl’s Jr. Sales: $1.4 billion.
In-N-Out Burger’s sales: $1 billion.
What type of market data can these companies collect?
Every big company has in the past decade been collecting and analyzing data so that they could be able to reach for sound business ideas. With the daily customers attaining a very huge number across the countries where these businesses have set up their stores, it is clear that they have a wealth of data on their customers that are just waiting to be turned into measurable metrics to allow for analysis. Therefore, these companies are looking for data about the number of customers that they are supposed to serve in a day, a month, and so on. This data will ensure that these companies are prepared in terms of space, speed of serving, and the ingredients that should be available to ensure that no customer will a serving of burger (Motz, 2018). Space that is required will be catered for by looking at the number of customers at ago throughout the day, and then the available assets to handle such flow of customers at ago. Brand loyalty data will be obtained once each brand is analyzed and the frequency at which a customer makes a purchase of that similar purchase over time – the higher the frequency the more the loyalty is to the brand.
How might this data be used in marketing planning?
The data collected about a certain product can be used for marketing planning. The data about the number of purchases being realized can enable marketing planners to check whether there is a need for carrying of marketing. Another set of data that determines the kind of marketing planning to be carried out is brand loyalty. Brand loyalty can be realized after looking into the frequency at which a certain product has been repurchased by the customers. Therefore, it is clear that data collected about a certain product (burger in this case) will assist the marketers in coming up with the most ideal marketing plan. 
Brand Equity
Brand awareness indicates the degree of consumer recognition of a product by its name. Brand awareness can be measured by the number of sales that a certain brand makes over a certain trading period. Brand loyalty can be indicated by the frequency at which a certain product has been purchased bought within a certain period. Ideally, awareness of the brand may entail the qualities that differentiate the product from its competition (Gonzalez & Motz, 2019). In this case, this can be measured by the number of sales that a certain product has over the rest. For instance, the burger sold by MacDonald’s might have made higher sales compared to the other four companies. Brand association is measured when an organization’s trait is rooted in the customers’ minds. This is linked to the customers’ perception of the quality of the product offered by the companies. The brand asset in this case has happened over time within the life cycle of the product. This has been done to introduce changes meant for improvement. 
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